
PourPlays
The Future of Wine Enjoyment

Currently in beta



PourPlays

The wine industry is stuck
in a cellar.

01 Communication 02 Price opacity & poor promotions

03 Scalability 04 Outdated experiences



PourPlays

Don't sell wine.
Make wine a game.

Coupon AI

Gamified Learning

Social Connection



PourPlays

A two-sided marketplace,
gamified end-to-end.

B2B
Laithwaites · Total Wine · Wine.com · Wine Brands

B2C
Adults 25–55 · Free & premium memberships



PourPlays

Winery engagement,
reimagined.
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PourPlays

A seamless journey into the world of wine.
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Three tiers. One platform.



PourPlays

Five revenue streams. Live from
day one.

2%

$1/mo

$0.25/mo

$3/mo

$1/mo



PourPlays

Three giant markets. One
white space.

$347B+ $250B $110B

Whoever owns the daily wine ritual on mobile owns the next decade of this category.
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Why the wine industry needs us now.

01 Premiumization 02 Declining consumption

03 E-commerce growth 04 Gamification demand



PourPlays

40% of wine sells on discount. We fix that.

01 Oversupply

02 Falling sales volume

03 Price sensitivity

04 Shift in consumer habits



PourPlays

Play. Learn. Win.
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Live product. Live partnerships. Live wins.

www.directwinesinc.com · www.laithwaites.com
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Byron Bennett

Wharton Undergraduate Business School
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Luis E. Rivera Cuyar

New York Film Academy · Universidad del
Sagrado Corazón

Noah Schwartz

DipWSET · Vassar College

Sunny Fraser M.S., LMHC

M.S., LMHC · CEO / COO background
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From MVP to global wine ritual.

MVP Polish & Seed
Close

Launch & Partnerships Content Scaling Global Expansion
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$250K
for 20% equity

$100K

$75K

$15K

$60K

On $250K @ 20% equity, based on 3-yr P&L

1.8×

12.8×

34.8×



PourPlay — Three-Year Financial Projections PourPlays



PourPlays

PourPlay is redefining how
people discover and enjoy
wine.

Let's Build The Future Of Wine Enjoyment
Together


